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	[bookmark: _Hlk98838395]Job Title
	Marketing Manager


	Function & Business Unit
	Commercial

	Location
	Colchester or Remote

	Hiring Entity 
	Arc Legal Group

	Insurance Distribution Directive (IDD) Continuing Professional Development (CPD) Requirements
	IDD CPD - in scope (no)

	Committee Roles
	N/A

	Direct Reporting Line
	Head of New Business Development

	Direct & Indirect Reports
	None

	Key Stakeholders
	All internal departments
ANV Group Marketing team

	Revision Date
	July 2026



Position overview

The Marketing Manager will be responsible for planning, coordinating and delivering a broad range of marketing activity for Arc Legal Group. This is a hands-on generalist role, supporting the business with day-to-day marketing requirements across brand, content, digital, communications, campaigns, events, tenders, sales enablement and client-facing materials. The role holder will work closely with internal stakeholders and Group Marketing to ensure Arc presents a clear, consistent and professional message to the market.

[bookmark: _Hlk98838409]

Essential Job Functions

Marketing planning and delivery
· Develop and maintain a practical marketing plan for Arc, aligned to business priorities, product focus, client needs and commercial objectives.
· Plan and deliver campaigns, communications and marketing activity across relevant channels, including website, email, social media, literature, presentations and events.
· Create, edit and maintain marketing materials that support new business, client engagement, retention, product promotion and internal communications.
· Ensure all marketing output is clear, accurate, on-brand, audience-appropriate and aligned to Arc’s proposition, values and commercial messaging.
· Coordinate multiple marketing tasks at one time, balancing planned activity with ad hoc business requests and deadlines.
· Work with stakeholders across the business to understand marketing requirements, agree priorities and translate technical or commercial information into engaging, accessible content.
· Maintain an organised library of approved marketing collateral, templates, case studies, sales materials and client-facing content for use across the commercial team and wider business.

Brand, content and communications
· Own and maintain Arc’s day-to-day marketing output, ensuring brand consistency across written, digital and client-facing materials.
· Draft, proofread and adapt content for different audiences, including brokers, insurers, partners, clients, prospects and internal stakeholders.
· Support website and social media updates in collaboration with Group Marketing, ensuring content is current, accurate and relevant.
· Coordinate internal and external communications activity, including announcements, product updates, thought leadership, newsletters and campaign messaging.
· Support tender, proposal and presentation production by providing clear messaging, visual consistency, persuasive content and professional formatting.



Stakeholder support and marketing operations
· Act as a central marketing point of contact for Arc, supporting teams with marketing advice, content creation, collateral updates and campaign delivery.
· Liaise with Group Marketing, external suppliers and internal teams to progress design, digital, print, event and communications activity as required.
· Monitor market activity, competitor positioning and relevant industry developments to inform marketing content and help identify opportunities for Arc.
· Track marketing activity and outcomes where appropriate, using insight to improve future campaigns, content and stakeholder support.
· Other duties and responsibilities as may be set out by the Head of New Business Development and Directors

As a senior member of the team and brand and proposition owner internally and externally, the holder will act as an ambassador for the business, presenting themselves in a professional manner at all times

General

· To carry out all work in accordance with agreed service standards and FCA regulations 
· Comply with procedures, policies, and regulations as relevant to remit
· Ensure you complete all mandatory and job specific training requirements in line with the required time frames
· Complete the required number of hours of Continuing Professional Development (CPD) as it pertains to your role and applicable qualifications and ensure this is logged in Workday
· Fully participate in all applicable fitness and proprietary and performance review processes
· Promptly advise your line manager/HR as to any matter that may be relevant and/or impact your ability to perform in your role
· Other duties may be assigned in order to meet the on-going needs of the organisation



Qualifications, Experience and Competence

Qualifications
CIM qualification or equivalent preferred, but not essential.

Experience and functional/technical competencies

The holder will have at least 5 years’ experience in a broad B2B marketing role, with demonstrable experience delivering a varied range of marketing activity including content creation, campaign support, digital communications, collateral management and stakeholder engagement.

Ideally, the holder will have experience in an insurance, financial services or professional services business and be comfortable translating technical or regulated subject matter into clear, accurate and engaging marketing content.

Previous experience working with multiple stakeholders, managing competing priorities and delivering practical marketing support across a business is essential. Experience operating as part of a Group structure is desirable but not essential.

Education/Key skills
· Strong generalist marketing capability, with the ability to plan, create and deliver activity across multiple channels.
· Excellent written communication skills, with the ability to produce clear, accurate and engaging content for different audiences.
· Good understanding of B2B marketing, sales enablement and relationship-led commercial environments.
· Strong communication and interpersonal skills and the ability to build and maintain relationships at all levels.
· Confidence to challenge constructively, influence stakeholders and manage marketing priorities effectively.
· Creative and practical approach to problem solving, with the ability to turn ideas into high-quality marketing outputs.
· Able to collaborate with others to achieve goals and support business effectiveness.
· Attentive to detail, organised and able to manage several pieces of work at one time.
· Self-motivated, flexible and comfortable working independently in a hands-on marketing role.

Essential
· Experience in a broad B2B marketing role
· Excellent verbal and written communication skills
· Experience creating marketing collateral, presentations, digital content and campaign materials
· Excellent organisational and time management skills
· Confidence to own tasks without supervision and manage multiple priorities
· Experience using Microsoft Office programs and common marketing or digital platforms

Desirable
· Experience in insurance, financial services or professional services
· Good investigative, research and market-monitoring skills
· Working knowledge of ancillary insurance products
· Degree educated or equivalent professional experience
· CIM qualification or willingness to work towards a relevant marketing qualification



Core behavioural and professional competencies

Results driven
· Displays energy, determination, and a sense of urgency to get the job done
· Understands the importance of meeting deadlines to achieve objectives
· Takes responsibility for organising own workload to ensure goals are met
· Identifies barriers or issues that might impact adversely on getting the job done, and is proactive and innovative in resolving problems and finding solutions
· Strives for excellence

Adaptable and open to change
· Demonstrates a willingness to adapt and change according to circumstances
· Is able to comfortably handle ambiguity and changes in priorities
· Identifies the requirement to demonstrate flexibility for the wider benefit of the department and the business
· Supports change and the drive to continuously improve

Relationship management and customer focus
· Builds and maintains strong internal and external customer and other relationships relevant to role
· Is able to effectively understand and support customer needs while balancing business needs
· Takes responsibility for meeting agreed service levels and other commitments
· Strives to deliver excellence and innovates to deliver solutions
· Ensures that everything that they do complies with all Treating Customers Fairly (TCF) principles

Risk management
· Is able to understand and identify common types of business risks for their functional or business area
· Actively supports the maintenance of an effective control environment
· Takes timely remedial action as may be required to prevent or minimise loss
· Proactively escalates risks to the appropriate party
· Supports continuous improvement in the management of risk

Collaboration
Demonstrates respect and integrity in all collaboration with others; works with rather than competes with others in the business to achieve company goals; builds trust through open communication; adapts style and messaging appropriately; seeks out and listens to the opinions of others; supports team building and an inclusive culture that values diversity

Continuing Professional Development (CPD)
Proactively keeps up to date with regulatory and professional changes
Maintains the required knowledge and skills to perform in post and undertakes all required / mandatory training
Ensures that annual learning and development plans and Continuing Professional Development (CPD) obligations are achieved

NOTE:  This job description is not intended to be all-inclusive. Employee may perform other related duties as negotiated to meet the on-going needs of the organisation.
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